
Using Email Marketing
Effectively with Mailchimp Pro 
Partner, Emily Ryan 



I am obsessed with how email can grow 
your business and co-founder of email 
marketing agency, Westfield Creative. I 
am based in Chicago (via NYC and 
Charlotte, NC).

We have been working with clients for the 
last 9 years to help them grow their 
business online using Mailchimp. 

I am a Mailchimp Pro Partner and 
Mailchimp Certified. 

I’m also the mother of 3 small, crazy kids. 

I’m Emily Ryan.



• 61% of consumers request that companies 
contact them through email. 

• Email marketing is 40 times more effective 
than Facebook and Twitter combined.       

• 64% of businesses say that their email 
marketing is effective or very effective.  
(MailNinja)

Some fun email stats 



For every $1 spent, email has an average 
$40 return on investment (ROI).

205 billion emails sent PER DAY to be 
exact. And this number is expected to 
reach 246 billion. Mailchimp has over 11 

million active customers sending emails. 

http://radicati.com/wp/wp-content/uploads/2015/02/Email-Statistics-Report-2015-2019-Executive-Summary.pdf


If I could teach you one
thing today…



Email can grow your business 
significantly. It’s also very 

affordable to do. 

You own your email list. That is incredibly 
valuable. You do not own your Instagram 

or “X” followers.

Americans spend 5 hour per day checking 
their email. Email is alive and well.



Email makes money.



Emails can and should be simple.



In email marketing, 
simpler ALWAYS is better.







Simpler is better with email.

People often overthink emails. The days of long newsletters are over. 
People want short, to the point, simple emails with a clear “call to action.”



So where do I start?

1. Start growing that email list. It’s ok if you have 30 
subscribers. Collect subscribers from many different 
channels- from your social media, from your website, 
landing pages and more. Make sure the only people you 
email are those that have signed up or “opted-in.” DO NOT 
buy email lists. 

2. Create a simple email template. Pre-designed templates.
3. Determine a frequency for your emails. I recommend 

once a week if you can, but even twice a month is great!
4. Send your first email campaign.
5. Check out the results (see who opened!) and adjust 

accordingly. Email takes a lot of testing.
6. Stay consistent. Don’t disappear on your subscribers.



Growing Your Email List

Taking time to work on building your list is invaluable. There are 
many ways you can work on growing your list.

• Post multiple sign-ups on your website. Not just one. Make it visible. 
Add a pop up. Add a “subscribe” button in the menu bar. 

• On your social media feeds, ask people to sign up/subscribe OFTEN.
• Create a landing page where you can collect new subscribers. Super 

easy to create in Mailchimp. 
• Host a webinar and ask for people to sign up (great way to build your 

list).
• Contests, sweepstakes, giveaways to grow your list
• Email signature link
• Lead magnets. Offer a free PDF or a simple video and get people to 

leave their email in order to receive it. (This takes a little more work to 
setup, but worth it.) 



What Type of Content Works

A few email content tips:

• What do you like to read? People will always click on a cute 
puppy or an image that evokes an emotion. Think about this 
when creating your email. What aspect of your business will 
people respond to?

• Include valuable articles and resources that people would 
enjoy reading. (“Three things we love this week.”)

• The goal should always be to deliver value and to 
engage. 

• Think of a great story from your business. A funny customer, 
your first sale, the hardest moment…make each of those into 
an email. 

• Keep things light and fun and personalized.    



A few email tips 

• Start noticing emails that you open. Why do you open them? 
• Use emojis in your subject line and in your email body.
• Spend time on your subject line. It’s important. 
• Use GIPHY’s occasionally to make people laugh. 
• Keep your emails simple and clean. Don’t use too many 

different fonts and sizes. 
• Use Canva (a free graphics program) to create any graphics you 

need. Or use Mailchimp’s new Auto Designer. 
• Make sure you have a clear goal in mind for your campaign. Do 

you want people to click to your website? To contact you? To 
read a blog post? Or do you simply want to deliver great 
content? Every email campaign should have a goal.



A few emails I love.



A few more.



Also, this…



For more on designing great 
emails and things like best send 
days and times and how to get 
people to open, make sure you 
subscribe to me weekly email. 

www.emilyemails.com/get



Come say hello!

@emilyryanlikes
@emilyryantweets
@emilyryantoks



My website:
Westfield-creative.com

We specialize in Mailchimp email marketing for 
awesome brands.


